Disney+ Binge-Box Competition Terms & Conditions
1. Introduction

1.1 These terms and conditions (“Terms”) apply to the Disney+ Binge-Box Competition
(“Competition”), which is organised by The Walt Disney Company Africa (Pty) Ltd (Registration No.
1997/000014/07) (“the Promoter”) and executed by Clockwork Media.

1.2 For any queries regarding the Competition, or to obtain a copy of these Terms, you may contact
the Promoter via the following contact details: twdc.disney.africa.press.office@disney.com

1.3 By entering the Competition or participating in any related live events, participants agree to be
bound by these Terms.

2. Eligibility

2.1 The Competition is open to legal residents of South Africa aged 18 years or older at the time of
entry.

2.2 Employees of the Promoter, Clockwork Media, their immediate family members, agents, or
anyone professionally connected to the Competition are not eligible to enter.

2.3 All participants must hold a valid South African identification document.

2.4 No entry fee or purchase is required to participate in the Competition. Standard data and
network charges for submitting an entry via the microsite apply.

3. Competition Period

3.1 The online entry period for the Competition begins on 15 October 2025 and ends on 7
November 2025 at 23:59 SAST.
3.2 Late, illegible, incomplete, or duplicated entries will not be accepted.

4. How to Enter

4.1 To enter, participants must visit the official Binge-Box microsite at [Insert Microsite URL],
complete the entry form, and accept the Terms & Conditions.

4.2 Each participant may only enter once. Duplicate entries will result in disqualification.

4.3 Disney+ subscribers will receive one additional entry (i.e., two entries in total). Subscription to
Disney+ is not required for entry.

5. Contestant Selection

5.1 A total of 45 public participants will be randomly selected from eligible entries by means of a
computer-generated random draw, conducted in the presence of an independent auditor or
attorney.

5.2 Winners will be notified on 10 November 2025 via the contact details provided.

5.3 If a participant who has been selected as a winner does not respond within 48 hours, the
Promoter reserves the right to select an alternative participant as the winner.

5.4 A portion of public participants will be selected as winners from outside Gauteng. Final winner
selections are at the discretion of the Promoter.

5.5 Travel, accommodation, and other logistics for out-of-town participants will be coordinated and
covered by the Promoter, where applicable.

6. Influencer Participants
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6.1 Unpaid influencer participants will be selected independently by the Promoter and its
representatives.
6.2 Unpaid influencers will not be selected via the public entry mechanism.

7. The Prize

7.1 The prize consists of a spot to compete in the Disney+ Binge-Box activation held at Mall of Africa
from 21-23 November 2025, with one overall public winner and influencer winner receiving a trip
for two to New York City (subject to terms, passport validity, and visa approval) with an approximate
value of R150 000 (inclusive of VAT, based on estimated travel and accommodation costs at the time
of publication).

7.2 The prize is non-transferable and may not be exchanged for cash or alternatives.

7.3 The Promoter will not be responsible for costs not expressly included in the prize description
(including but not limited to personal expenses, travel insurance, or passport/visa fees).

7.4 The winner's name will be published on the official Disney+ South Africa social media channels
and/or website within a reasonable time after the Grand Finale, or made available on written
request, in compliance with section 36(5)(e) of the Consumer Protection Act, 2008.

7.5 The winner must respond within 21 days of notification or forfeit the prize, in which case an
alternative winner may be selected.

8. Live Event Participation

8.1 Public and influencer contestants must be available to participate on their assigned event day (22
or 23 November 2025) in Johannesburg.

8.2 Contestants must arrive on time and adhere to all event protocols and safety measures.

8.3 Contestants may be invited to participate in video content, photography, and interviews during
and after the event, but are under no obligation to do so and may decline such participation.

8.4 Participants who consent to take part in marketing activities will be requested to sign a media
release form granting Disney+ and Clockwork Media permission to use footage, images, and
interviews in PR, digital, and broadcast formats.

8.5. Contestants agree to make their own travel arrangements to and from Mall of Africa on their
allocated participation day.

8.6 Participants acknowledge that event attendance and activities are undertaken at their own risk
and must follow any safety instructions provided by event staff.

9. Content Use & Permissions

9.1 By entering and/or attending the live event, participants who have consented to those marketing
activities in clause 8.3 grant the Promoter full rights to use their name, likeness, and content
captured during the activation for advertising and promotional purposes across all platforms,
without compensation or further consent, subject to the Protection of Personal Information Act,
2013 (POPIA).

9.2 Participants may be asked to participate in further PR or influencer opportunities post-event.

9.3 All personal information and content will be processed lawfully, minimised for purpose, and
retained only as necessary for the promotion, in accordance with POPIA.

10. Disqualification



10.1 The Promoter reserves the right to disqualify any participant found to be in breach of these
Terms or found to be tampering with the entry process or acting in an unsportsmanlike or disruptive
mannetr.

10.2 Any attempt to undermine the legitimate operation of the Competition may result in civil and/or
criminal liability.

11. Limitation of Liability

11.1 The Promoter shall not be held liable for any injury, loss, or damage of any kind arising from
participation in this Competition or attendance at the live events, except to the extent that liability
cannot be excluded under applicable law.

11.2 Participation is entirely at the contestant’s own risk.

11.3 Nothing in these Terms limits any rights or remedies available to consumers under the
Consumer Protection Act 68 of 2008 or any other applicable law.

12. General

12.1 The Promoter reserves the right to cancel, suspend or amend the Competition or these Terms
on reasonable notice provided such amendment does not unfairly prejudice existing participants.
12.2 Any changes will be communicated on the official Disney+ social media channels or via the
microsite.

12.3 A copy of these Terms can be obtained by sending a request via email to
disneypr@clockworkmedia.co.za.

12.4 Participants may lodge complaints with the National Consumer Commission (NCC).
12.5 These Terms are governed by South African law, and any disputes will be subject to the
jurisdiction of South African courts.

12.6 If any provision of these Terms is found to be invalid or unenforceable, the remaining provisions
shall remain in full force and effect.

13. POPIA & Privacy

13.1 Personal information will be collected and processed in accordance with the Protection of
Personal Information Act, 2013 (POPIA) and the Disney+ privacy policy, available at [Insert URL].

13.2 Participants may request access to, correction of, or deletion of their personal information by
contacting the Promoter at the address in Clause 14.

14. Contact

For any questions or concerns, please contact: disneypr@clockworkmedia.co.za

JENDS
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